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Coronavirus-related news:

Non-coronavirus news:

1. Social media posts of people washing
their hands surged 600% since last week.

2. Due to cancelled events, musicians use
social platforms to continue their tours.

3. India created a WhatsApp chatbot to
share information about the pandemic.

4. Self-isolation content has surged on
TikTok, as the platform adds information
about coronavirus from WHO.

1. A new TikTok rival from Singapore called
Likee launched in the US market.

2. Twitter tests disappearing tweets dubbed
Fleets that vanish after 24 hours.

3. Reddit's new ad product allows brands to
pay to trend on its Trending Today section.

4. Snapchat unveiled a DIY web augmented
reality tool to simplify creating AR effects.

5. A will-writing service is now letting
influencers pass on their social accounts.

@swalltwins
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https://www.mobilemarketer.com/news/coronavirus-spurs-drastic-change-in-social-media-ads-study-says/574429/
https://www.cnbc.com/2020/03/18/celebs-tour-social-media-to-counter-coronavirus-isolation-cancel-gigs.html
https://techcrunch.com/2020/03/21/india-whatsapp-mygov-corona-helpdesk-bot/
https://www.vox.com/the-goods/2020/3/17/21182447/this-week-in-tiktok-bored-teens-self-isolation-content
https://mashable.com/video/tiktok-world-health-organization/?europe=true
https://likee.com/
https://www.wired.com/story/twitter-testing-disappearing-tweets-fleets/
https://www.adweek.com/digital/brands-can-pay-trend-reddit/
https://venturebeat.com/2020/03/12/snapchat-launches-lens-web-builder-to-simplify-ar-ad-creation/
https://www.dailymail.co.uk/femail/article-8125201/Social-media-influencers-pass-Instagram-accounts-die.html


1. The Wing moved its programming series
to the online space with a new digital events
platform for members and non-members.

2. Levi's hosted a live DJ set by Snoop
Dogg under its Stay Home, Stay Connected
series.

3. Adidas activated a new live Q&A segment
on its @th__oughts Instagram, a "person-to-
person education service" that connects
followers to experts via short interactions.

4. KCD Worldwide pivoted to a digital
showcase for its upcoming A/W 20
collections through a private Instagram.

5. Outdoor Voices hosted a "virtual recess"
with a 10-minute Instagram Live workout.

6. KAWS partnered with Acute Art to create
a series of free AR sculptures called
Expanded Holiday.

7. Havas NYC activated its existing
Creative Consciousness programming on
Instagram, featuring live wellbeing events.

8. Accessories brand, Samara adjusted its
social content calendar to share a week-long
schedule of live meditation events.

The Wing

ad id as
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https://www.instagram.com/p/B9xXWsVhZ3h/
https://join.the-wing.com/world-wide-wing-digital-events/
https://www.instagram.com/p/B-ICryegEcG/
https://www.instagram.com/p/B94o9wXgINF/
https://www.instagram.com/th__oughts/
https://www.instagram.com/p/B969nN8FZKb/
https://www.instagram.com/p/B92ilhOJqEj/
https://hypebeast.com/2020/3/kaws-free-companion-expanded-sculptures-acute-art-info
https://www.instagram.com/acuteart_/?hl=en
https://www.instagram.com/p/B9zhxFOgnUc/
https://www.instagram.com/p/B9wyl5PJUz9/


Coronavirus-related news:

Non-coronavirus news:

1. Coronavirus boosts time spent on mobile
devices in both China and Italy, surging 30%
and 11% respectively.

2. Pokémon Go was updated for indoor
play as a result of the pandemic.

3. VPN software companies are seeing a
spike in interest during the Covid-19 crisis.

4. As a result of social distancing, students
in Japan held their graduation ceremony in
Minecraft.

1. A new artificial eye built for image
recognition can process photos in a couple
of nanoseconds.

2. The New York Times integrated image
recognition technology using Google Lens to
add interactive features to its print ads.

3. New software by Microsoft now allows
people to filter out background sounds while
they're on conference calls.

4. SoulCycle to launch an at-home bike that
streams on-demand classes.

Po kémo n Go
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https://www.appannie.com/en/insights/market-data/coronavirus-impact-mobile-economy/
https://www.mobilemarketer.com/news/pokemon-go-tweaked-for-indoor-play-during-coronavirus-pandemic/574354/
https://www.protocol.com/vpn-unexpected-coronavirus-winner
https://soranews24.com/2020/03/15/japanese-students-hold-graduation-ceremony-in-minecraft-amid-school-cancellation/
https://www.technologyreview.com/f/615316/ai-chip-low-power-image-recognition-nanoseconds/
https://www.nytco.com/press/the-new-york-times-exploring-visual-search-introduces-new-immersive-way-to-experience-the-new-york-times-magazine/
https://www.cnet.com/news/microsoft-can-filter-out-the-sound-of-you-eating-potato-chips-on-a-conference-call/
https://www.newsweek.com/soulcycle-announces-new-home-bike-stream-classes-1491296


Coronavirus-related news:

Non-coronavirus news:

1. Chipotle hosted daily video conferences
via Zoom to connect fans with a variety of
celebrity guests.

2. Coca-Cola unveiled a social distancing
message on a billboard in Times Square.

3. Nike's recent ad campaign encouraged
its followers to "play inside" and also
donated $15m to local charities in Oregon.

1. For International Women's Day, brands
celebrated the 2020 theme #EachforEqual,
including Spanx, Apple and Net-A-Porter.

2. Avocados From Mexico launched a
campaign to encourage MyFitnessPal users
to eat more avocados, sharing tips and
recipes via SMS, email and voice messages.

3. For Mother's Day, Peanut and the Fertility
Network debuted a film about women and
their struggle to conceive.

4. Fendi tapped Winnie Harlow for its
spring 2020 ad campaign.

@fend i

Nike
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https://twitter.com/ChipotleTweets/status/1238621673114324993
https://www.campaignlive.com/article/coke-goes-big-covid-social-distancing-times-square/1677909
https://sports.yahoo.com/nike-drops-ad-campaign-coronavirus-covid19-pandemic-social-distancing-michael-jordan-tiger-woods-010005168.html
https://www.adweek.com/brand-marketing/nike-rallies-all-sports-fans-to-play-inside-play-for-the-world/
https://www.adweek.com/brand-marketing/what-brands-are-doing-to-celebrate-international-womens-day/
https://adage.com/creativity/work/apple-behind-mac-international-womens-day-2020/2242346
https://jingdaily.com/how-these-five-campaigns-celebrated-women-empowerment-this-international-womens-day/
https://www.mobilemarketer.com/news/avocados-from-mexico-teams-with-myfitnesspal-on-healthy-eating-challenge/573265/
https://www.campaignlive.com/article/peanut-the-silent-struggle-in-house/1677798
https://www.myfacehunter.com/2020/03/winnie-harlow-fendi-baguette-campaign.html


Coronavirus-related news:

Non-coronavirus news:

1. Budget cuts due to coronavirus could
reduce marketing communications
investments in the US by as much as $11bn.

2. Grocery apps see a record number of
downloads as consumers seek low-contact
shopping options.

3. 40% of people used their desktop or
laptop computer more than they did last
week, and the number of minutes spent by
readers on news sites increased by 46%.

1. Poshmark's 2020 social commerce
report found that 58% of people are
comfortable with buying goods via social
media.

2. The size of the podcast market continues
to grow, attracting an additional 16% of
consumers this year, equating to more than
one-third of Americans.

3. Twitch partnered with Comscore to
provide new video metrics for advertisers.

4. For holiday 2020, 25% of online traffic is
predicted to come from mobile apps.

@so cial.cut

Stats & Surveys

https://www.mediapost.com/publications/article/348173/2020-budget-reductions-driven-by-coronavirus-conce.html
https://blog.apptopia.com/instacart-and-grocery-delivery-apps-set-consecutive-days-of-record-downloads
https://finance.yahoo.com/news/national-survey-consumers-dramatically-changing-171000229.html
https://www.socialmediatoday.com/news/amid-covid-19-lockdowns-new-online-behavioral-shifts-are-beginning-to-take/574704/
https://www.report.poshmark.com/
https://www.edisonresearch.com/the-infinite-dial-2020/
https://ir.comscore.com/news-releases/news-release-details/comscore-and-twitch-partner-deliver-livestreaming-audience
https://poqcommerce.com/holiday-2020-the-complete-app-commerce-guide/?utm_source=press&utm_medium=press&utm_campaign=peak2019

